
ACHIEVEMENTS 
The Cape Argus is among the most-awarded 
newspapers in competition with others from around 
the world, with the newspaper winning a host of 
awards every year from the International Newspaper 
Marketing Association (INMA).

The 73-year-old INMA Awards 2009 
competition generated 531 entries from 157 

newspapers in 43 countries. Judging 
was conducted via the internet by 
21 judges worldwide, including 
executives in the media, advertising, 
marketing and research industries.

When winners at the 79th 
INMA Awards were announced 
in Miami in May 2009, the Cape 
Argus received both second and 

third place in Category 1: Print Subscription Sales, 
Circulation: 75,000 - 300,000.

The 2007 INMA Awards saw the Cape 
Argus receiving four awards, including a second-
place Best in Show Award for the campaign that 
relaunched the paper in October 2006. The same 
campaign also received a first place in its category 
(In-Newspaper Promotion: Circulation). 

Other INMA awards for the Argus were in the 
radio category for a Jobshop campaign, as well as 
for a print ad published in the trade magazines. 

2007 was also the year that that the Cape Argus 
celebrated 150 years of bringing its special brand 
of education and entertainment to Capetonians, 
placing the paper in a select club - even globally - 
of newspapers with that type of longevity.

HISTORY 
“Argie’s” history began way back in 1857 when, 
on Saturday, 2 January, the first issue of the 
publication came off Saul Solomon’s steam press 
at 63 Longmarket Street, Cape Town.

Named for Argus, the mythical, hundred-
eyed creature that guarded the Golden Fleece, 
the newspaper was one of eight competing for 
readership in the then Cape Colony, and was 
produced on Wednesdays and Saturdays. 

Starting out at just four pages, the broadsheet 
comprised a front page that carried advertising, 
and a second page of lead articles and local news. 
Pages three and four were dedicated to overseas 
news, letters from readers, book reviews, and 
occasionally a poet’s corner. 

Even back in 1858 the Cape Argus was a 
market leader, boasting the biggest circulation in 
town - 17,000 copies a month, a figure that would 
rise to 19,000 if a mail ship arrived from England 
with fresh news from across the ocean. 

A milestone was reached on 26 April 1860, 

THE MARKET 
It’s the biggest-selling daily newspaper in Cape 
Town, an iconic brand that can go by its nickname 
and still be recognised by the South African 
public.

The Cape Argus - or the “Argie” as it is fondly 
known - has a daily circulation of 60,394 copies 
that reach some 334,000 readers (ABC April  
-  June 2009). Published 
Monday to Friday, the paper 
also offers its consumers a 
separate read with Saturday 
and Sunday editions of the 
Weekend Argus.

An insistence on high-
quality content covering 
important issues and strong 
branding have ensured 
market-leader status in the lucrative Cape 
Peninsula region. Research shows that the typical 
Argus reader is “community focused, pragmatic, 
concerned about the city and country’s problems, 
and is solutions-orientated”. They comprise the 
broader middle class, and are also “independent, 
open-minded and have an entrepreneurial flair”. 

As a bridge that connects vastly different 
communities in the region, the Cape Argus is 
more a “meeting place” than a newspaper. Besides 
carrying the news of the day - local, national and 
international - “Argie” gives vibrant and outgoing 
Capetonians the low-down on leisure and culture 

in its daily Tonight supplement. News and reviews 
covering theatre, concerts, restaurants, books, 
television and movies ensure that the local market 
knows what - and who - is happening.

The Cape Argus captures everyday issues that 
affect those who live at the bottom tip of Africa. 
Figures show that of the total daily readership, 89 
percent live in the Cape Town metropolitan area. 

Readers are 61 percent male; 61 percent have 
a matric and further education; and 63 percent fall 
into the sought-after LSM 7-10 category.

The “Argie” is a valuable afternoon read for 
its brand-loyal audience, providing compelling 
editorial for news hounds, the politically inclined, 
entrepreneurs and sports fans. The publication 
regularly lends its credibility to initiatives that 
create a sense of community and get people 
talking. 

Often, stories published in the Argus spark 
heated discussion on talk radio and even national 
television.
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when the Cape Argus became the 
first newspaper in South Africa to 
transmit news by telegraph from 
Simons Town. The message was 
that no ships had been sighted 
that day! After this, the paper ran 
a column devoted to “Telegraphic 
Intelligence”. 

In the years that followed, the 
publication brought its readers 
news that shaped their world, with 
correspondents on the front line in 
the Boer War from 1899 to 1902 and 
wired reports from the battlefields 
of Europe during World War I. 
World War II saw many Argus staff 
members donning uniforms and 
heading for the battlefields.

As South African politics 
became compelling international 
news, the Cape Argus strove to 
live up to the founder’s promise that all people 
- irrespective of political affiliation - would be 
given space to express their opinions. Today, the 
newspaper is edited by  Gasant Abarder and is 
still compiled and printed on the site where Saul 
Solomon set up production.

True to its name, the Cape Argus still prides 
itself on being that watchful guardian over people, 
places and events between Table Mountain and the 
Hottentots-Holland mountains.

THE PRODUCT 
As Capetonian as Table Mountain itself, Cape Argus 
editorial staff members are deeply familiar with the 
somewhat unusual politics in the Western Cape. 
The paper has a vested interest in the upliftment of 
local communities, as evidenced by its co-operation 
with the Western Cape Education Department to 
assist Grade 11 and 12 students in preparing for 
end-of-year exams by publishing a series of past 
exam papers and suggested answers, and Grade 11 
exemplar question papers and answers.

Dedicated to core edification and 
entertainment, the publication produces a variety 
of supplements that add value. Weekend issues 

incorporate Personal Finance and Wednesdays 
bring “Workplace”, highlighting thousands of 
employment positions in and around Cape Town. 
The highly popular daily classified supplement 
offers buyers a one-stop shop for all manner of 
goods and services.

The paper has a loyal following that enjoy not 
only news and opinions, but events that affect their 
society, written by people who populate those 
communities.

RECENT DEVELOPMENTS
Having undergone a makeover in preparation for 
its 150th anniversary in 2006, the Cape Argus was 
relaunched with the theme, “a city in conversation 
with itself ”.

A fresh new look and focus brought a striking 
new masthead and a more user-friendly format. The 
editorial focus shifted to include more thorough 
coverage of the Peninsula, with articles of specific 
interest to its communities. The paper set its sights 
on sharper news coverage and more interaction 
with its readers, publishing SMS messages, letters 
and opinion pieces to create a newspaper “in 
conversation with its city”.

THINGS YOU DIDN’T KNOW ABOUT 
CAPE ARGUS

 In 1858 the paper boasted the largest 
newspaper circulation in Cape Town, 
selling 17,000 copies a month - a figure 
that has risen to 60,394 with 334,000 
readers

  On 26 April 1860, the Argus became 
the first newspaper in South Africa to 
transmit news by telegraph

 The Cape Argus is among the most-
awarded newspapers from around the 
world

The Argus has launched a website 
that provides some articles to all internet 
readers and others only to subscribers. 
The site is popular, especially with 
those who want a brief glance at current 
events.

PROMOTION 
Broadcast campaigns on local radio 
stations, billboards and print ads in sister 
papers form part of the Argus marketing 
mix. The publication sponsors many 
local charity events, the best known 
being the Cape Argus Pick n Pay Cycle 
Tour, an annual event that attracts more 
than 35,000 cyclists to Cape Town 
to participate in the world’s largest 
individually timed race.

Known around the world, the race 
brings several hundred million rands 
into the Cape Town economy. 

BRAND VALUES 
Publishers BH Darnell and RW Murray pledged to 
publish only news free of party bias way back in 
1857. A century and a half later, the Cape Argus 
recommitted itself to its role as a forum for the free 
expression of all opinions, as a part of Cape Town’s 
vital “conversation with itself ”. 

It’s a family newspaper that is not aligned with 
any specific community sector, in order to allow 
free expression for all. The paper aims to reconcile 
rather than inflame political-party differences. 

“More depth. More life. More muscle.” is the 
brand’s payoff line, encapsulating its core focus: 
to open its pages to the views and opinions of the 
entire spectrum of its readers, as well as opinion-
makers. The paper’s commitment to matching 
the vibrancy of Cape Town with compassion and 
responsibility is evident in its editorial and its 
affiliations. 

The Red Cross Children’s Hospital has long 
been a major beneficiary of the “Argie’s” fund-
raising efforts, and many other charities have felt 
its commitment when it was needed. 

The Cape Argus is more than a newspaper or a 
source of information: the brand is an institution, 
from Longmarket Street across the Peninsula, and 
down to where the two oceans meet at the tip of 
Africa.
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If it ever happens, we’ll write about it. Objectively.

In South African politics almost anything can happen. With elections looming and power struggles raging, the terrain is as uncertain as it’s been for a decade. 

Which is why it’s good to know there’s one thing you can always count on: informed, objective, independent political coverage in the Cape Argus. 
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